WHICH OF THESE 2 GLOBAL BRANDS
HAS MORE PRICING POWER IN THE NETHERLANDS ?
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DOES COCA-COLA NETHERLANDS HAVE PRICING POWER ?

(TBC — CLAUDE Al DATA)

Coca-Cola Netherlands — NL Supermarket Revenue (EUR million) Coca-Cola Netheriands — Estimated Share of NL CSD (Cola) Market (%)
500
3%
40
,...,, 199%
X |
~ 05 oS 1945
c 30 0
O 0
;
: 0
- g
D200 iy
- E
o 18%
I
100
0 15%
2021 202 2023 204 2025 0| 0 203 04 025
Year Year

@\ ' CON I Lm&




DOES COCA-COLA NETHERLANDS HAVE PRICING POWER ?

(TBC — CLAUDE Al DATA)

Coca-Cola Netherlands — Pricing Power Check (2021 = 100)

200 @ Retail price (top-selling SKU)
‘ Price to retailer (wholesale proxy)
A CPI (headline, NL)
B Aggregate input-cost composite
150

- —_

O o

© -

E I

T o~ 100

& o

- &

S X

S S

@ E=

o'

=

5 50

-

v

=

.

<)

T

~ 0

= 2021 2022 2023 2024 2025

v

=

s Year

>

©

. VECOMT L 202

www.vicomte.com




DOES RED BULL NETHERLANDS HAVE PRICING POWER ?

(TBC — CLAUDE Al DATA)

Red Bull Netherlands — NL Supermarket Revenue (EUR million) Red Bull Netherlands — Estimated Share of NL Energy-Drink Market (%)
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DOES RED BULL NETHERLANDS HAVE PRICING POWER ?

(TBC — CLAUDE Al DATA)

Red Bull Netherlands — Pricing Power Check (2021 = 100)

150 @ Retail price (top-selling SKU)

@ Price to retailer (global wholesale proxy)
A. CPI (headline, NL)
B Aggregate input-cost composite
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